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�Magazines out-perform other advertising, in part, because of magazines’ ability 
to provide targeting and engagement, along with good creative.”

	 —�Measuring Media Effectiveness, Marketing Evolution/Magazine Publishers of America“
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Our Mission
Published by AmPride Communications, Inc., Community Concierge Magazine 

is dedicated to always presenting the community at its best with quality, 

informative articles and eye-catching photographs that connect readers to 

the best of what greater Champaign-Urbana offers. The magazine is about 

commitment, to the community, the reader and advertising partners.

What We Do for the Community
As cheerleaders for the Champaign-Urbana area, Community Concierge 

promotes the good life here and helps strengthen the sense of community.

What We Do for Readers
Issue after issue Community Concierge stimulates pride and interest in the 

local community while providing interesting articles that inform, direct and uplift.

What We Do for Our Advertising Partners
Linked to the positive message of the magazine, advertising partners enjoy 

prequalified acceptance and trust by extension that draws customers to visit 

your business and make purchases.

Fact
Magazine advertising 

may be perceived as part 
of the natural flow of a 

magazine and, therefore, 
of value to the reader. 
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"I value offering Community Concierge Magazine 
in our hotel rooms and lobby. Our guest service 
agents often open it to give guests information 
they’re seeking. I’ve heard many positive comments 
from guests regarding the magazine, because they 
appreciate the information found in the pages and 
the ability to take it with them. They say the pictures 
and the articles are useful tools that direct them to 
restaurants and shopping, and the maps help them 
find their way around Champaign-Urbana.” 

—�Derek Pruitt, Sales Manager, Courtyard by Marriott 

“Community Concierge Magazine is an attractive, 
unique publication that targets a market that no 
other medium can. With their print work, they spent 
many hours putting together a beautiful design 
and ensuring the end product was exactly what we 
wanted. They have exceeded our expectations in 
every capacity.” 

–�Ryan Dubnicek, Assistant Manager and Events 
Coordinator, Alto Vineyards Champaign

""We originally got involved in the Concierge 
Magazine for Champaign because we thought of it 
as a vehicle to get us in the door with the business 
community and a broader reach into Champaign-
Urbana. It was a great targeted audience for us; 
the audience that would be reading the magazine, 
picking it up, receiving it on their desks. "

—�Fran Strebing, Deputy Director, Central Illinois 
Regional Airport

“First, you see it everywhere. It’s a very slick, 
professional publication. The design gets people’s 
attention. I’ve never seen another publication like it, 
not in this area.”

—�Dennis, Owner of Li’l Porgies

“Community Concierge Magazine is one of the 
only local ad placements to which I’ve been able 
to directly trace gallery visitation. It’s the only 
publication that seems to reach visitors in their hotel 
rooms, and it's difficult to reach that market during 
the short time they are in town.”

—�Carolyn Baxley, Owner, Cinema Gallery

“Advertising in Community Concierge Magazine 
over the years has proven to be an important part 
of an ongoing process of keeping my name and 
face in front of clients and prospective clients in the 
community. Name recognition is often an important 
part of the process of selecting a trusted financial 
advisor and CCM provides a high quality medium for 
this purpose.”

—�Scott Jackson, Country Financial Representative

Testimonials 

Why Advertise with  
Community Concierge
• �Advertisements in Community Concierge Magazine enjoy the association 

with the established reputation of a top-quality magazine with a positive 

emphasis that reaches a continuously refreshed and detailed targeted 

distribution that welcomes the magazine.

• �Read over and over again by an exponential number of readers, the pages of 

Community Concierge Magazine help market your business with constant 

name exposure and long shelf life. Your message will be seen again and 

again by the people most likely to make purchases.

• �Targeted distribution and continuous reinforcement for top-of-mind 

recollection make advertising in Community Concierge Magazine a per-copy 

cost best-bet for your advertising dollar.

• �Community Concierge Magazines are delivered to the homes of more than 

2,000 owners of recently purchased homes valued at $150,000 and above.

• �Magazine readers are reported to rely on magazine content and ads to make 

purchase decisions.

• �Magazines contribute to significant gains across the purchase funnel (from 

brand awareness to purchase intent)…and work well with advertising in 

other media and add greater value when used synergistically with television 

and online advertising. 

• �Magazines influence purchase decisions in diverse areas, including health 

care, electronics and technology, entertainment, dining, home improvements, 

luxury goods, automotive. More than half of magazine readers reported 

taking action as a result of seeing an ad in the pages of a magazine.

• �70 percent of student enrollment – about 20,370 students – are Chicago-

area natives whose parents visit them on campus, take them shopping and 

out to meals in Champaign-Urbana. These parents stay in local hotels and 

motels, where Community Concierge Magazine is found in every room.

• �Magazines are regarded by consumers as useful, convenient and credible.

Fact Sources: Measuring Media Effectiveness, Marketing Evolution/Magazine Publishers of America; On-Campus Fall 2010 Statistical 
Abstract, UI Management Information; The Association of Magazine Media; Magazine Reader Experience Study, Northwestern Unverisity; 
CMO Council, 2010; GfK MRI, Fall 2010; American Magazine Study, Affinity, 2010.
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Art and 
Artistry
Krannert Art Museum and 
CU Ballet offer extraordinary 
opportunities for enjoying 
traditions of fine art and a 
timeless holiday classic.

CU Ballet performs 
The Nutcracker.

by Mary Knight and 
Alison Fong Weingartner
photograph courtesy of 
CU Ballet

help the museum further evolve.
“So much about the future is how we’ll champion 

the experience and power of art: many museum 
visitors want a more participatory and active en-
counter with art. The integration of contemporary 
performance and social practice into exhibitions 
and programs is a key task for institutions devoted 
to the art of our time,” Harleman said.

“A goal is to be a more interactive museum 
that encourages daily contact among visitors, 
artists, and museum staff, and activates the 
spaces, exhibitions, and website in imaginative, 
transformative ways. Advancing the museums’ 
capacity to take artistic risk is another impor-
tant goal. The part I love best about life at KAM 
is trying to wrestle with these often-competing 
challenges and opportunities. I also love doing 
it with a team of people I respect and learn from, 
including KAM staff, U of I students, faculty, and 
staff, and the community at large.”

Krannert Art Museum welcomes visitors into its 
galleries and invites them to make connections 
through the visual arts—between the past and 
the present and between what is understood and 
what is unknown. This includes the opportunity to 
experience one of the finest and most extensive 
permanent collections in the state of Illinois. In 
addition to the museum’s permanent collection, 
visitors are also presented with exciting, thought-
provoking temporary exhibitions that showcase 
works of art from across the country and around 
the world. These exhibitions provide access to 
diverse and contemporary artists, new media 
and technologies, and exposure to emerging 
artists and the creative process.

Every exhibition, event, and program at Kran-
nert Art Museum is free and open to the public. 
Anyone interested in being a part of Krannert Art 
Museum—as a museum member, a KAM Council 
member, or a docent—may simply contact the 
museum and express an interest by emailing 
kam@illinois.edu or calling 217-244-0516

Balancing Tradition and Change in CU 
Ballet’s The Nutcracker 
Champaign Urbana Ballet is getting ready to 
present its holiday season performance, The 
Nutcracker. The auditions are over, and the cast 
has been selected. Between now and opening 
night in December, scores of dancers, parents, 
and other volunteers will be working feverishly 
to bring this production to life.

This year marks CU Ballet’s ninth collaboration 
with Sinfonia da Camera in presenting The Nut-
cracker at the Krannert Center for the Performing 
Arts (KCPA). The ballet has become a local tradi-
tion. Family members young and old will use this 
occasion to dress up and cheer on their dancers. 
Bright-eyed girls and boys will stand in front of the 
Ballet Boutique, deciding if they should buy a glit-
tering Nutcracker doll or the Rat Queen’s sword. 
And all of the 4,500 audience members will fulfill 
that annual craving for holiday magic, music, and 
ballet that The Nutcracker delivers in an ample dose.

Behind the scenes, day after day, the dancers 
who’ve been selected to dance in the show are 
learning their choreography and rehearsing for 

continued on p21

With one of Illinois’ premier cultural destinations, 
Krannert Art Museum, celebrating 50 years of 
success, and CU Ballet’s performance of The 
Nutcracker delivering holiday magic, winter 
in Champaign-Urbana offers a season of un-
matched culture and entertainment.

Krannert Art Museum and Kinkead 
Pavilion Celebrate 50 Years
In the early 1950s it became apparent that an 
appropriate and permanent home was needed 
for the art collection that the University of Illinois 
had acquired throughout the years—collecting 
that began as early as 1875. Two professors, Cecil 
V. Donovan and Allen S. Weller, spearheaded a 
campaign to establish an art museum.

In 1957 Herman and Ellnora Krannert of In-
dianapolis, Indiana came forward to provide the 
necessary funding for what became Krannert 
Art Museum (KAM), which opened in May 1961.

Weller, Dean of the College of Fine and Applied 
Arts, wrote “the new museum offers unusual op-
portunities for a living collection.” The reality of a 
“living” art collection is even more germane to 

KAM 50 years later. Each year gener-
ous individuals, personal estates, and 
artists provide the museum with gifts 
of specific works of art. Individuals also 
establish art acquisition funds for the 
purchase of works. KAM often acquires 
works from many of the temporary 

exhibitions it organizes. In the last five years alone, 
350 works have been added to the collection. 
These works reflect a wide range of time periods, 
cultures, and media (including relatively new ones, 
such as video and installation art).

Because of the growing collection and a need 
for additional space, the museum sought funds for 
a much needed expansion. The estate of William 
S. Kinkead provided the funds for the William S. 
and Anita H. Kinkead Pavilion addition that opened 
in October 1988. The new wing, the Kinkead Pa-
vilion almost tripled the museum’s size to 63,000 
square feet—making KAM the second largest 
general fine art museum in the state of Illinois.

The celebrated Festival of Arts, organized by 
the University of Illinois between 1948 and 1974, 
enabled Krannert Art Museum to develop its 
notable collection of 20th century painting and 
sculpture. The museum also has strong repre-
sentative collections of Asian art, ancient and 
medieval art, sculpture, decorative arts, prints, 
posters, and photographs—making KAM one of 
Illinois’ premier cultural destinations.

Throughout the spring and fall of 2011, Krannert 

Art Museum has been celebrating its 50th Anni-
versary with new exhibitions and programming, 
as well as with many ambitious projects and goals.

Spring semester the museum transformed the 
main temporary exhibition gallery into OPEN-
STUDIO, a learning laboratory where a series 
of public programs in conjunction with artist 
residencies forged interdisciplinary learning 
and cultural exchange between students, faculty, 
the community, and international visiting artists.

In addition to OPENSTUDIO, KAM opened 
Building a Modern Collection: A Look Back, an 
exhibition of works purchased from the ground-
breaking Contemporary American Painting and 
Sculpture exhibitions that took place on the U of 
I campus from 1948 to 1974. The works were ac-
companied by archival photographs and other 
printed materials.

At Fifty: Krannert Art Museum, 1961–2011, cur-
rently on display, is an exhibition that celebrates the 
extraordinary range of KAM’s collection. Sculpture, 
painting, video, photography, decorative objects, 
and drawings co-mingle in a unique and interactive 
architectural space. Objects from ancient Greece 
and Latin America are featured in dialogue with 
19th century European paintings and 20th century 
video. Realism sits astride abstraction, while pho-
tography and drawings illustrate how artists have 
represented humanity for more than a century.

KAM Director Kathleen Harleman said she 
envisions that changes in the next 50 years will 
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Community Concierge highlights the excitement and richness of the local 

area and its assets with features about the community and the academics 

and sports programs of the university and colleges. With topical articles, the 

magazine's shopping and dining articles let readers know of the wide range 

of dining and retail offered here. In the magazine's health section, readers 

learn of current health news they can use. With an artist profile, every issue 

brings attention to a local artist. In the attractions section, world-class 

cultural and entertainment options are a highlight for readers to learn about, 

and the eye-catching Calendar of Events gives readers a quick resource of 

things to do, while the convenient local map directs them where to go – to 

our advertising partners.
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Farm Fresh 
and Close 

to Home
Restaurants that serve dishes 

made with locally produced foods 
give diners tasty, healthful options.

Chef Obdulio Escobar, co-owner 
of Milo’s and Escobar’s, finds 
plenty of locally produced foods 
to use in his restaurants.

by Amy Harwath
photograph by Community 
Concierge Magazine

sweetness, squash can be paired with virtually 
anything, from steaks to fish. It can also stand 
alone as a vegetarian dish roasted by itself.

“It’s definitely a lot sweeter, it’s a lot brighter, 
cleaner… It’s such a great vehicle for flavors, 
because it has a nice, smooth, sweet flavor,” 
Wong said.

This fall, diners can look forward to food that 
matches the cooler season, such as heartier 
dishes like stews, braises, and risottos. 

The Great Impasta
In the summer, The Great Impasta initiated an 
effort to make its use of farm fresh produce more 
accessible and transparent to diners. Harold 
Allston and his wife Nancy decided to funnel her 
passion for the farmers market into the restaurant 
with Allston’s passion for making food.

Allston plans to continue this practice of 
educating customers about where their food 
originated. Items he picks out on Saturdays are 
used during the week, but Nancy will be out in 
the restaurant on Saturday, informing customers 
about the vegetables and meat on their plates.

The Great Impasta’s autumn menu, like other 
restaurants, uses what’s presently on the market 
as a starting off place.

“We may transform it as it goes from entrees 
to maybe soups and side dishes,” Allston said.

No matter what he decides to create, Allston is 
receptive to his customers, who have requested 
more food from the farmers market.

“So that’s what we’ve been doing,” he said. 
“It’s all about communication among customers, 
restaurants, and farmers.”

Diners are sure to be comfortable at The Great 
Impasta, which is in its 28th year. The ambiance 
of simple, casual elegance is perfect for some-
one coming in from a day outside, or a group 
dressed up for an evening at Krannert Center 
for the Performing Arts. Nearly everything on 
the menu is made entirely from scratch, and the 
homemade Italian dishes feature the restaurant’s 
pasta, which is made on site.

Autumn marks the peak and end of the tomato 
season, and the vegetable will be used in Cap-
rese salads, sauces, consommés, and purees. 

Allston also plans to feature root vegetable 
soups, made with seasonal produce like parsnips 
and rutabagas. Vegetable broth serves as a base 
for whatever root vegetable is available at the time.

“Another word for it would be stone soup,” 
he laughed. “It varies every time you make it 
because your ingredients vary—your inspiration 
varies. But that’s part of cooking. When cook-
ing becomes rote, when it becomes formulaic, 
reliable, when every meal is the same, you take 
the joy out of it. There should be some sense 
of adventure and some sense of surprise. And 
hopefully it’s a good surprise.”

Milo’s and Escobar’s
The elegant but casual contemporary cuisine 
offered at Milo’s and Escobar’s is created by 
careful and expert hands. Jane Anderson and her 
partner Obdulio Escobar, who is also the chef, 
own both restaurants and ensure high quality 
food is served at both establishments.

“Myself and my partner are pretty particular ab- 
out the quality of vegetables,” Anderson explained.

Few things are more satisfying than eat-
ing flavorful foods that feature farm fresh 

and locally produced ingredients, and 
local restaurants know this. That’s 
why they serve fluffy and yummy 

quiche made with eggs from free-
range chickens, and stir fry that features 
tender asparagus picked just days ago.

The Champaign-Urbana community is fortu-
nate to have access to three farmers markets in 
the area that provide high quality, locally produced 
foods for both residents and restaurants alike. The 
Farm to Table program at the Champaign Urbana 
Public Health Department (CUPHD) highlights 
area restaurants that participate in relationships 
with the farmers markets and use farm fresh 
foods in their menus. Through these opportuni-
ties, hungry diners benefit from the availability of 
healthy, organic foods and the local economy and 
agribusinesses find support.

Farm to Table
The goal of the Farm to Table program is to 
raise awareness of local agribusinesses in the 
county, said Brandon Meline, director of Maternal 
and Child Health Management at Champaign-
Urbana Public Health District.

“The idea of the Farm to Table program is 
that it’s kind of a big circle of benefits,” Meline 
explained. Supporting local businesses and fam-
ily farms benefits the economy because it keeps 
food dollars local and encourages nutritional 

sustainability at a local level.
The Farm to Table program highlights the 

importance of “specialty crops,” which are es-
sentially any food items that people eat, rather 
than commodity crops, such as grains and corn, 
that are traded globally. These specialty crops, 
which include fruits and vegetables that are 
grown locally, are the main attractions at farmers 
markets and restaurants.

Another aspect of the program is to promote 
and recognize restaurants that support locally 
grown produce, Meline said. By acknowledg-
ing the farms and restaurants working together 
through the program and the farmers markets, 
community members are able to build connec-
tions to local agribusiness and gain the knowl-
edge of where their food comes from.

Radio Maria
Located in downtown Champaign, Radio Maria 
has been a center for all things local since it first 
opened in 1996. The restaurant thrives off its 
artistically inspired décor, menu, and philoso-
phy. Owners David Spears and Sharon Owen, 
both artists, have created a spirited restaurant 
that is independent and focused on serving the 
community in more ways than one. Radio Maria 
supports local artists, musicians, painters, and 
photographers. Aside from local artists, the res-
taurant also supports Central Illinois farms by 
using locally produced ingredients to provide 
customers with fresh and flavorful dishes to keep 

them coming back for more.
Brian Wong, head chef at Radio Maria, appre-

ciates and takes advantage of the connections 
the restaurant has created with the surrounding 
community.

“That’s one of the great things about working 
at a place like Radio Maria: We’ve been around 
for a really long time, so we have great relation-
ships with our distributors, and they bring us 
great products,” Wong said.

He enjoys working with local produce because 
it allows him to be creative with the menu.

“I think that’s one of the best things about 
using local produce, because you never know 
what’s going to be fresh or what’s going to be 
available,” he said. 

Radio Maria’s menu is often viewed as eclectic, 
but Wong said he sees it in a different way.

“I like to cook simple foods. I use the same 
ingredients everybody else uses. I might use it 
with a different spice or a different flavor, but it’s 
still the same ingredient…with a little bit of a twist 
to make it interesting,” he said.

“I definitely like using vegetables and produce 
as simply as I can. That’s the benefit of going with 
local produce and cooking what’s in season: you 
don’t have to do a lot to it. I season it simply or cook 
it in a way that really maximizes the flavor of it.”

Squash is Wong’s favorite autumn produce to 
work with because of its versatility in texture and 
flavor from season to season. Because of its mild 
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Drink, Eat, 
and Enjoy

Summer brings 12 weeks of delicious dining and 
enjoyable activities throughout Champaign-Urbana.

Delectable foods at V. Picasso are 
part of a summer full of flavor.
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by Bridget Maiellaro
photograph by Chris Perardi

The delicious flavors and exciting sights 
and sounds of summer in Champaign-
Urbana have returned. And this year, 

they’re better than ever. Whether 
you’re in the mood for enjoying 

soothing music and wine under 
the stars or indulging in a new des-

sert at your favorite restaurant, the 
season offers 12 weeks of satisfaction.

June – Week 1
Kick off summer with some outdoor music, 
awarding-winning wines, and a relaxing atmo-
sphere at Alto Vineyards. Located just outside 
of Champaign in a rural setting, Alto is an oasis.

“During the summer, we feel that there are 
few places you can go and enjoy a glass of wine 
and not feel like you are in a city,” says owner 
Jim Dubnicek.

On June 5th, the venue holds its annual Blues 
and BBQ Festival, with local blues legends Candy 
Foster and the Shades of Blue, as well as some 
national blues bands. Stop by to enjoy the softly 
lit porches and shadehouse, grilled BBQ treats, 

and a glass of your favorite seasonal wine.
“Typically, lighter, fruitier wines go well with 

warmer weather,” says Dubnicek. “Both dry and 
sweet wines can fit this description, and that distinc-
tion should obviously come from personal taste.”

This summer Alto Vineyards continues its 
popular live performance series, Music among 
the Vines 2010, through early October. For the full 
schedule, visit altovineyards.net. And, of course, 
year-round, guests can visit the tasting room, 
which features complimentary samples of wine, 
as well as traditional and specialty cheeses.

June – Week 2
Support local singers and songwriters this sum-
mer at Aroma Café, located in downtown Cham-
paign. Taking the place of the “acoustic @ aroma” 
showcase in June 2009, the year-old Music Maker 
series offers the opportunity to hear and see live 
music throughout the week.

“This is about singer/songwriters playing their 
music and telling their stories in venues that feel 
like home,” says owner Michael Wells.

For the full, and always up-to-date schedule, 

visit www.red-crate.com. 
While enjoying the tunes, sip on one of the many 

chilled beverages Aroma has to offer as you sit at 
a table on the café’s front or back patio.

“We ice anything and everything!” Wells says.
A favorite is the red, white, and blueberry 

smoothie, which always refreshes. Also try 
Aroma’s new fresh-brewed teas with seasonal 
fruit, such as the luscious tea sangria.

June – Week 3 
Can’t afford a trip to Italy this summer? No wor-
ries. Buttitta’s Famiglia Ristorante in Champaign 
will make you feel like you’re dining in the Tuscan 
countryside. The Sicilian-focused menu consists 
of classic dishes, such as veal parmigiana and 
baked lasagna, as well as new steak and seafood 
favorites. Adding to the “Viva Italia” vibe, own-
ers John and Vicky Buttitta have decorated the 
charming restaurant with hand-painted murals, 
high-back chairs, coffee tables, and more.

The Great Impasta also offers delicious Italian 
cuisine to take you out of Midwest America and into 
Northern Italy, if only in your own corner of Urbana 

for a while. The Great Impasta makes fresh pasta 
daily. It also receives meat and seafood deliveries 
all week long to ensure the freshest and tastiest 
food possible. The lunch, dinner, and dessert 
menus change regularly, so check back often to get 
a variety of Italian flavors. The restaurant favorites 
include lasagna and The Great Impastonoff.

June – Week 4
Continue your exploration of various cultures; stop 
into Radio Maria in downtown Champaign, where 
dishes are inspired by Asian, Caribbean, Indian, 
Latin, and Spanish origins. You’ll find an experi-
ence like none other. Sample an assortment of ap-
petizers from the Tapas Bar, now open seven days 
a week, and move on to one of the restaurant’s 
delectable entrees. Menu items change with the 
seasons, so be sure to return regularly for fresh 
options. In addition to the meal, toast to summer 
with a drink from Radio Maria’s impressive blue 
bar; it houses 25 wines by the glass and 300 by 
the bottle, as well as 27 draft beers year-round.

July – Week 5
You can’t celebrate the Fourth of July without fire-
works. To enjoy them to the fullest, take a 10-minute 
drive to Champaign County’s Lake of the Woods 
Forest Preserve. Away from all of Champaign-
Urbana’s hustle and bustle, the forest preserve 
puts on its annual Freedom Fest on July 4th. The 
event, from 3 to 10 p.m., features hours of family-fun 
activities and a breathtaking fireworks display set 
to inspiring music. For more information visit the 
district’s Web site at www.ccfpd.org. 

In preparation for the day-long hoopla, stop 
by one of two Li’l Porgy’s Bar-B-Q locations for 
some grilled delights to go. Whether you order 
the chicken, ribs, or pork, you’ll find that each 
meat is infused with hickory wood flavor and 
topped with one of the restaurant’s three signa-
ture sauces. Take one bite, and you’ll know why 
Li’l Porgy’s has been a local hotspot for more than 
30 years. Add some lemon shake-ups, cookies, 
and brownies to your order and you’re ready to 
enjoy the meal outdoors at Freedom Fest.

July – Week 6
If you’re in the mood for bistro cuisine, head to La 
Gourmandise in Urbana. The quaint restaurant of-
fers classic bistro favorites with a European flair. 
The menu is packed with delicious options for 
breakfast, lunch, and dinner. If you visit in the morn-
ing, you can order a specialty coffee or espresso, 
and if you’re there in the evening, La Gourmandise 
offers European beer and wine. La Gourmandise 
offers outdoor seating, so you can relax with your 
meal and savor the summer weather.

As you enjoy a full stomach, consider adding 
a visit to Assembly Hall to your list of summer 
activities. Assembly Hall may not hold concerts, 
games, or events during the summer months, but 
it’s still worth a visit. As the state’s second largest 
arena (The United Center in Chicago is number 
one), the eye-catching dome-shaped venue has 
featured The Rolling Stones, U2, Elvis Presley, and 
more. Explore the corridors, along with front and 
back stages, first-hand with a 45-minute guided 
group tour. Call 217-333-2923 at least two weeks 
in advance to book an appointment. 

For every season there are delicious flavors simmering, baking and crisping in 

the kitchens at CU restaurants. For the duration of every quarter, Community 

Concierge Magazine’s dining articles entice thousands of local residents and 

visitors to sit down to a delicious meal at a local restaurant and join in the fun 

at local bars. Our readers highly value diverse, unique and sophisticated foods 

and lively night life, and the magazine articles, photos and ads direct them to 

find satisfaction at our advertising partners.

Magazines enjoy duration 
and appeal. The average 

reader spends 42 minutes 
reading each issue and 

counts reading ads as part of 
the enjoyable experience of 
reading, particularly when 
ads are related to content. 
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Farm Fresh 
and Close 

to Home
Restaurants that serve dishes 

made with locally produced foods 
give diners tasty, healthful options.

Chef Obdulio Escobar, co-owner 
of Milo’s and Escobar’s, finds 
plenty of locally produced foods 
to use in his restaurants.

by Amy Harwath
photograph by Community 
Concierge Magazine

sweetness, squash can be paired with virtually 
anything, from steaks to fish. It can also stand 
alone as a vegetarian dish roasted by itself.

“It’s definitely a lot sweeter, it’s a lot brighter, 
cleaner… It’s such a great vehicle for flavors, 
because it has a nice, smooth, sweet flavor,” 
Wong said.

This fall, diners can look forward to food that 
matches the cooler season, such as heartier 
dishes like stews, braises, and risottos. 

The Great Impasta
In the summer, The Great Impasta initiated an 
effort to make its use of farm fresh produce more 
accessible and transparent to diners. Harold 
Allston and his wife Nancy decided to funnel her 
passion for the farmers market into the restaurant 
with Allston’s passion for making food.

Allston plans to continue this practice of 
educating customers about where their food 
originated. Items he picks out on Saturdays are 
used during the week, but Nancy will be out in 
the restaurant on Saturday, informing customers 
about the vegetables and meat on their plates.

The Great Impasta’s autumn menu, like other 
restaurants, uses what’s presently on the market 
as a starting off place.

“We may transform it as it goes from entrees 
to maybe soups and side dishes,” Allston said.

No matter what he decides to create, Allston is 
receptive to his customers, who have requested 
more food from the farmers market.

“So that’s what we’ve been doing,” he said. 
“It’s all about communication among customers, 
restaurants, and farmers.”

Diners are sure to be comfortable at The Great 
Impasta, which is in its 28th year. The ambiance 
of simple, casual elegance is perfect for some-
one coming in from a day outside, or a group 
dressed up for an evening at Krannert Center 
for the Performing Arts. Nearly everything on 
the menu is made entirely from scratch, and the 
homemade Italian dishes feature the restaurant’s 
pasta, which is made on site.

Autumn marks the peak and end of the tomato 
season, and the vegetable will be used in Cap-
rese salads, sauces, consommés, and purees. 

Allston also plans to feature root vegetable 
soups, made with seasonal produce like parsnips 
and rutabagas. Vegetable broth serves as a base 
for whatever root vegetable is available at the time.

“Another word for it would be stone soup,” 
he laughed. “It varies every time you make it 
because your ingredients vary—your inspiration 
varies. But that’s part of cooking. When cook-
ing becomes rote, when it becomes formulaic, 
reliable, when every meal is the same, you take 
the joy out of it. There should be some sense 
of adventure and some sense of surprise. And 
hopefully it’s a good surprise.”

Milo’s and Escobar’s
The elegant but casual contemporary cuisine 
offered at Milo’s and Escobar’s is created by 
careful and expert hands. Jane Anderson and her 
partner Obdulio Escobar, who is also the chef, 
own both restaurants and ensure high quality 
food is served at both establishments.

“Myself and my partner are pretty particular ab- 
out the quality of vegetables,” Anderson explained.

Few things are more satisfying than eat-
ing flavorful foods that feature farm fresh 

and locally produced ingredients, and 
local restaurants know this. That’s 
why they serve fluffy and yummy 

quiche made with eggs from free-
range chickens, and stir fry that features 
tender asparagus picked just days ago.

The Champaign-Urbana community is fortu-
nate to have access to three farmers markets in 
the area that provide high quality, locally produced 
foods for both residents and restaurants alike. The 
Farm to Table program at the Champaign Urbana 
Public Health Department (CUPHD) highlights 
area restaurants that participate in relationships 
with the farmers markets and use farm fresh 
foods in their menus. Through these opportuni-
ties, hungry diners benefit from the availability of 
healthy, organic foods and the local economy and 
agribusinesses find support.

Farm to Table
The goal of the Farm to Table program is to 
raise awareness of local agribusinesses in the 
county, said Brandon Meline, director of Maternal 
and Child Health Management at Champaign-
Urbana Public Health District.

“The idea of the Farm to Table program is 
that it’s kind of a big circle of benefits,” Meline 
explained. Supporting local businesses and fam-
ily farms benefits the economy because it keeps 
food dollars local and encourages nutritional 

sustainability at a local level.
The Farm to Table program highlights the 

importance of “specialty crops,” which are es-
sentially any food items that people eat, rather 
than commodity crops, such as grains and corn, 
that are traded globally. These specialty crops, 
which include fruits and vegetables that are 
grown locally, are the main attractions at farmers 
markets and restaurants.

Another aspect of the program is to promote 
and recognize restaurants that support locally 
grown produce, Meline said. By acknowledg-
ing the farms and restaurants working together 
through the program and the farmers markets, 
community members are able to build connec-
tions to local agribusiness and gain the knowl-
edge of where their food comes from.

Radio Maria
Located in downtown Champaign, Radio Maria 
has been a center for all things local since it first 
opened in 1996. The restaurant thrives off its 
artistically inspired décor, menu, and philoso-
phy. Owners David Spears and Sharon Owen, 
both artists, have created a spirited restaurant 
that is independent and focused on serving the 
community in more ways than one. Radio Maria 
supports local artists, musicians, painters, and 
photographers. Aside from local artists, the res-
taurant also supports Central Illinois farms by 
using locally produced ingredients to provide 
customers with fresh and flavorful dishes to keep 

them coming back for more.
Brian Wong, head chef at Radio Maria, appre-

ciates and takes advantage of the connections 
the restaurant has created with the surrounding 
community.

“That’s one of the great things about working 
at a place like Radio Maria: We’ve been around 
for a really long time, so we have great relation-
ships with our distributors, and they bring us 
great products,” Wong said.

He enjoys working with local produce because 
it allows him to be creative with the menu.

“I think that’s one of the best things about 
using local produce, because you never know 
what’s going to be fresh or what’s going to be 
available,” he said. 

Radio Maria’s menu is often viewed as eclectic, 
but Wong said he sees it in a different way.

“I like to cook simple foods. I use the same 
ingredients everybody else uses. I might use it 
with a different spice or a different flavor, but it’s 
still the same ingredient…with a little bit of a twist 
to make it interesting,” he said.

“I definitely like using vegetables and produce 
as simply as I can. That’s the benefit of going with 
local produce and cooking what’s in season: you 
don’t have to do a lot to it. I season it simply or cook 
it in a way that really maximizes the flavor of it.”

Squash is Wong’s favorite autumn produce to 
work with because of its versatility in texture and 
flavor from season to season. Because of its mild 
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The shopping article in Community Concierge Magazine showcases the 

many ways to fill a shopping bag with great products and remarkable values. 

Whether learning about the latest styles and how to find what works best for 

their clothing or home décor needs, where to find great art or an amazing array 

of gift suggestions, our readers find pure shopping pleasure in the shopping 

article and are eager to make purchases.
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Fair Trade products like these 
statues at Ten Thousand 
Villages represent artisans 
from around the world.

Yes, there are malls and big box stores in C-U, but locally owned shops enrich 
the shopping experience with variety and heart.

by Alissa Groeninger
photograph by Community 
Concierge Magazine

Find Great Service, a Local 
Feel, and Great Products

location just north of Kirby Avenue. Located on 
the edge of campus, Bella has designer clothing, 
shoes, and accessories for men and women of 
all ages. The store has beautiful cocktail dresses, 
a wide range of shoes, and designer denim. 
There is also a children’s boutique called Bella 
Bambini, and a home decor section.

“It is big-city shopping with the convenience 
of a smaller community,” said Nancy Dankle, 
Bella’s marketing manager.

The boutique’s experienced sales profession-
als help customers with fit and styling. In ad-
dition, the store provides makeup applications 
with its specialty cosmetic line. The staff emails 
customers when new merchandise arrives, and 
shoppers can create a wish list to let friends 
and family know what they have their eyes on.

Bella plans to offer sales this summer and in-
formation can be found on Facebook and Bella’s 
website: bellamiaboutique.com. Also, Bella par-
ticipates in Connect FM’s Heels and Ties at Five 
cocktail event the last Thursday of each month. 
At this event, women can compete for best high 
heels to win a free pair of shoes from Bella. Stu-
dents always receive a 20 percent discount with 
a student I.D. Bella has a layaway service, and 
customers receive a $100 gift certificate when 
they accumulate $1,000 in purchases.

Campustown
You’re in the shopping mood? You can’t miss 
Campustown, where a mix of retailers is found.

Though Urban Outfitters is a chain, it offers 
unique pieces most big box stores do not sell. 
In addition to vintage clothing, Urban Outfit-
ters offers dresses for every occasion. There 
are floral prints, old-school shapes, and bold 
patterns. Urban Outfitters also has swimwear, 
shoes, accessories, bags, and menswear. 
However, the books and games are some 
of the chain’s most interesting finds. These 
collections are perfect for the coffee table or 
college apartment.

A trip to Campustown wouldn’t be complete 
without a purchase of authentic University of 
Illinois apparel or souvenirs from the largest 
selection around. Check out one of the several 
bookstores and shops on campus to find the 
perfect Illinois T-shirt for the next Big Ten game.

Before you wander too far from Campustown, 
notice the shops in an area called Midtown, 
which is found along University Avenue and 
First Street. That’s where you’ll find Glass FX 
Design Studio, located at 202 S. First St. This 
unique shop offers beautiful fine crafted glass 
pieces, such as fused glass plates, bowls, and 
ornaments. It’s also the place to learn about 
the craft and make your own pieces under the 
supervision of the studio’s staff.

Downtown Urbana
Downtown Urbana is an eclectic area, with 
unique restaurants, art galleries, yoga studios, 
and Lincoln Square Village Mall.

The Wooden Hanger boutique fits right in 
the downtown, offering unique clothing not 

While Marketplace Mall and big 
box stores on North Prospect 
Avenue are an important com-
ponent in meeting the needs of 
shoppers, locally owned shops 
and boutiques are the true gems 
in Champaign-Urbana’s shop-

ping market. These unique stores 
located at various shopping centers around 
town are owned by people who care about 
the community.

The Positive Impact of Locally Owned
Carolyn Baxley opened Cinema Gallery in 
downtown Urbana in 2001. Located in the for-
mer Princess Theater, Cinema Gallery show-
cases the works of more than 70 artists from 
the Midwest. Passionate about the importance 
of art, Baxley is also aware of the impact shop-
pers have when they support local businesses.

“If people don’t shop locally the stores will 
close, and so will other nearby businesses, 
including banks, salons, and other services,” 
Baxley said. “When you shop local, sales tax 
revenues stay in the community and support a 
range of public services.”

Local store owners invest in the community, 
giving more to local charities, schools, and 
resources. In addition, shopping local creates 
jobs because the stores employ local residents. 
Shopping local is also better for the environ-

ment because local stores tend to sell more 
locally produced products, cutting down on 
transportation costs and impact on the environ-
ment. Cognizant of all these aspects of shop-
ping local, Baxley is participating in an Urbana 
“shop local” campaign planned for August or 
September. The campaign plans to educate 
shoppers about the value of spending money 
in their own community.

The Urbana Business Association wants 
people to think before going online or leaving 
the city to purchase products that are available 
in Urbana, said Adam Yeazel, executive director 
of the UBA.

“The locally owned businesses here in town 
offer people the chance to have unique and 
personalized shopping experiences that can’t 
be found by shopping remotely,”  Yeazel said, 
noting that the campaign will not leave out 
franchise businesses because they also provide 
jobs and sales tax revenues for the city.

With so many locally owned shops in the 
area, it is easy to shop in C-U, support the local 
economy, and find everything you need.

Downtown Champaign
Downtown Champaign offers plenty of choices 
for shoppers and everything is within walking 
distance, so you can make a day out of it this 
summer and find everything your heart desires. 
From books and jewelry to clothing and even 

groceries, it’s downtown.
The shelves of Jane Addams Book Shop are 

stacked high with more than 70,000 titles. The 
shop’s selection spans many genres, so ev-
eryone can find what they’re looking for. Jane 
Addams also hosts book signings, readings, 
and other events.

Ten Thousand Villages is the place to go for 
fair trade items in Champaign. With everything 
from jewelry and personal accessories to home 
décor, the store can enrich your life while you 
enhance the lives of people around the world.

Circles Boutique in downtown Champaign is 
the store to find the right apparel, accessories, 
and shoes for any occasion. The store offers 
tempting finds for college students and working 
women alike. It has been a downtown staple for 
more than 25 years, but recently moved to its 
new location at 114 N. Neil St. Owner Danelle 
Jameson has created a unique atmosphere 
with furniture from Indonesia, and the clothing 
offered reflects an urban style.

Jameson is always eager to help shoppers 
find just the right look, and with lines from 
around the world, Circles Boutique makes it 
easy to satisfy your need for something coolly 
casual or beautifully sophisticated.

Go a bit farther from downtown towards the 
University of Illinois campus and you’ll find 
specialty shop Bella Mia.

In April 2010, Bella Mia moved to this new 
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Owner Danelle Jameson at 
her shop, Circles Boutique, 
which offers fashion-forward, 
unique clothing.

Give gifts this season that help others enjoy the benefits of beauty.

by Tolu Taiwo
photograph by Community 
Concierge Magazine

A Beautiful Thing

impersonal present, but they’re actually one of 
the best gifts to give because they’re versatile 
and enable the receiver to shop for anything he 
or she desires. If you want to be more personal, 
choose a gift card from a retailer that caters to 
specific interests. For instance, a gift card from 
Jane Addams Book Shop would be a reader’s 
dream come true. The shop offers more than 
70,000 books; 15 rooms and three floors full of 
titles. A gift card from the store allows shoppers 
to load any amount that fits their budget.

For your favorite golf enthusiasts, purchase a 
gift card or season pass for Lake of the Woods 
Golf Course, a facility of the Champaign County 
Forest Preserve District.

“The biggest thing we sell are season passes,” 
said Dave Huber, PGA golf professional for the 
golf course. “Customers know they can buy them 
for their loved ones. We do a fair amount for 
people to receive passes next year.”

Besides the passes and gift cards, Lake of the 
Woods Golf Course also offers “typical gifts,” 
such as clubs, gloves, sweaters, and jackets, 
said Huber.

“There’s a lot of equipment with golf,” said 
Huber, “so there isn’t a number one (gift); it’s just 
across the board.”

Though the shop sells “prestigious golf clubs” 
like Scotty Cameron putters, the prices aren’t that 
steep, according to Huber.

“Specialty golf shops have gotten a bad rep 
for having higher prices than other shops,” 
Huber said. “But that’s a misconception. We’re 
at a lower price.”

The Beauty of Food and Beverage
Let your gifts satisfy the beauty of savoring an 
award-winning wine from Alto Vineyards. Lo-
cated in rural Champaign, Alto Vineyards offers a 
diverse wine list that includes Nona Mia Sangria 
and Cherry Berry fruit wine, a 2009 Great Lakes 
Wine Competition winner. You can purchase 
wines and wine-related gifts at the shop at Alto 
Vineyards or online.

When it comes to an evening of ambience, 
there are many local dining environments and 
flavors to enjoy, so a gift certificate to treat your 
friends and loved ones to a night out can really 
make eyes light up. Choose exquisite Italian 
cuisine at The Great Impasta, delicious Latin 
and other world-flavors at Escobar’s and Radio 
Maria, Asian cuisine at KoFusion, contemporary 
American dishes at Milo’s, and finger-licking 
good barbecue at Li’l Porgy’s.

Some people enjoy the flavor of a fine cigar. 
For those shopping for true cigar-lovers, Bacca 
Cigar in Champaign is your stop. Bacca Cigar 
offers an extensive range of popular brands, 
including Domingold and Havana Blend. With 
a 13-year tradition of selling everything from 
“cigars to premium tobacco blends,” accord-
ing to its website, Bacca Cigar offers the finest, 
including a blend created by Bacca called 
“The Bacca Reserve.”

The Beauty of Music
According to a study released by the Univer-
sity of Buffalo, listening to music lowers heart 

With a frosting of snow and twin-
kling lights everywhere, winter is a 
season of beauty. While we may of-
ten consider beauty as something 

that is nice but unnecessary, many 
believe that beautiful things in the 

environment offer emotional benefits, 
such as reduced stress, improved performance 
and effectiveness, and a sense of gratitude that 
creates positive experiences. This holiday, give the 
gift of beauty to those on your gift list. Since beauty 
is in the eye of the beholder, there are many ways 
to help someone enjoy the benefits of beauty.

The Beauty of Clothes and Accessories
Clothes are an easy and personal way to give 
loved ones quality gifts for the holidays, and 
there are many local stores that sell excellent 
fabrics and styles.

Circles Boutique in downtown Champaign 
prides itself on selling “contemporary clothing, 
with a focus on fine fabrics and quality,” accord-
ing to owner and buyer Danelle Jameson.

“It’s artisan-forward,” Jameson said. “We carry 
a lot of one-of-a-kind pieces. I travel a lot, so I 
carry a lot of global trends.”

Though the clothes are easy on the eyes, 
Jameson says that the beauty is multi-layered 
and personal.

“The mental beauty comes out in getting a 
gift. And I personally won’t let anyone walk out 

of here with something that doesn’t fit or flatter,” 
Jameson said.

Bella Mia Boutique, in Champaign, strives to 
carry “unique designers that you …would have 
to travel to big cities to find,” said Carmen Kirby, 
the store’s owner. Bella sells clothing, designer 
denim, shoes, and jewelry for women as well as 
clothing for men, home décor and furniture, and 
children’s apparel and gifts.

“We have a variety of offerings,” Kirby said, 
“from unique dresses, party tops, and amaz-
ing shoes to vintage furniture and gifts with 
a modern twist.”

All year long, customers will find distinct 
merchandise at Bella that won’t be found in 
large chain stores.

“During the holidays, Bella offers unique gift 
items, like vintage glassware and nostalgic whim-
sical décor items that customers love because 
they recall fond memories,” Kirby said.

From designer apparel to unique jewelry and 
specialty fragrances and lotions, Bella Mia prod-
ucts epitomize beauty. For men, shoppers can 
purchase designer clothing that boasts style. 
Gifts for the home purchased at Bella Home 
will make anyone feel surrounded by eclectic 
comfort. And gifts from Bella Bambini are per-
fect for the special children in your life. Overall, 
you can shop in one place for all of your gift 
giving needs while supporting our own local 

economy. The shop is located on Neil Street just 
north of Kirby Avenue in Champaign or on the 
web at Bellamiaboutique.com.

In Urbana at The Wooden Hanger, owner 
Ginny Gluege says her store specializes in 
unique products that help you show the people 
on your gift list that you took extra care to find 
exceptional gifts. She said gifts that bring some 
kind of beauty help the “receiver feel special and 
show that you put a lot of thought into your gift. 
Beautiful things are also appealing to the senses.”

At The Wooden Hanger, the grace and ebul-
lience of the season is apparent in the products 
Gluege offers.

“Around the holiday, I have gorgeous scarves. 
In fact, I have a line this year of handmade cash-
mere,” she said. “I also have wraps, body lotions, 
and candles.”

If shoes are on your list for someone, Heel 
to Toe, in downtown Urbana, offers endless op-
portunity to please.

The store offers more than 12,000 pairs of 
shoes, as well as socks, apparel, and shoe inserts, 
in popular brands such as Birkenstocks, New 
Balance, and Chacos, according to Heel to Toe’s 
website. Let’s face it: There is little more beautiful 
than comfortable feet.

The Beauty of Versatility
Don’t make the mistake of dismissing the beauty 
of a gift card. Gift cards may seem like a vague, 
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clothing
shoes
jewelry

gifts
designer denim

for women
and men

for men

1422 S Neil St 
Champaign
(Across from Hilton Garden Inn)

217.352.2222
www.bellamiaboutique.com

Community Concierge Fall 2011
Ten Thousand Villages Champaign
4.25" x 2"
4C

© Ten Thousand Villages 
      Permission to use this resource as it appears. Any alterations or use  

of graphic elements apart from this design must be approved by  
the Ten Thousand Villages Marketing Department, (717) 859-8170. 

Sheltering Cave Nativity, West Bank, $44

Color, PMS 1805

Use this logo for reductions only, do not print magenta.�
Magenta indicates clear area, nothing should print in �
this area.�
Do not reduce more than 20%.�
�

105 N. Walnut, Champaign, IL
Mon–Thu 10–6, Fri 10–8, Sat 10–6

217-352-8200
champaign.tenthousandvillages.com

The Holy Family, carefully carved  
in beautifully grained  

Middle Eastern olive wood.

 Gifts  with joy & purpose

If you like to puff,
we got the stuff

Cigars, Pipes, & Tobacco Accessories

• LargeWalk-in Humidor
• Smoking Lounge

• 100’s of Pipe Tobaccos
• 100’s of Cigar Choices

1707 West Kirby Avenue
Old Farm Shops

Champaign, Il 61821

Mon-Sat 10-6
Sun 11-4

217.356.3239
baccacigar@comcast.net

www.baccacigar.com

What's Inside

Magazine advertising 
results in action, with 77% 

of respondents reporting 
purchase of a product 

after seeing or reading 
something in a magazine.

"We regularly have shoppers tell us they saw our ad in Community Concierge.” 
—�Don and Susan Elmore, Owners, Jane Addams Book Shop

77%

Shopping
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With its targeted distribution, Community Concierge Magazine connects 

readers to the world-class culture and entertainment they consider an 

important part of life. For the three months of each quarter, readers find the 

magazine’s attraction section and Calendar of Events a ready source for 

what’s happening in and around the area. In the artist profile, the magazine 

spotlights the inspiring and robust creative environment of CU.

The magazine’s attractions 
section features local events 

and informs readers of the 
many high-quality cultural, 

entertainment and arts 
opportunities available in 

Champaign County.
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Entertainingly 
Autumn

Allerton Music Barn Festival,  
C-U Folk and Roots Festival, and the new  
Art + Design Exhibition Space showcase  

the variety of local arts and entertainment.

by Douglas L. Milburn
photograph courtesy of 

U of I School of Music | Chris Brown

Performances at Allerton 
Music Barn offer audiences  
an informal, up-close  
music experieince.

ATTRACTIONSfall 10

continued on p21

MARKET
a t  t h e

SQUARE
Fresh Local Produce, Meat & Dairy Products, Food, Flowers, 
Art & Crafts, Performance, Kids’ Programs & Much More

Saturdays, Rain or Shine
May 1 - Nov 6        7am - Noon

Visit a Champaign County 
Forest Preserve!

For more information on any of 
our facilities call (217) 586-3360 

or visit us at www.ccfpd.org

The popular Lake of the Woods Golf Course with an 18-hole regulation course, 9-hole par 3 
course, and practice range is just 10 miles west of C-U! Call 217-586-2183 for tee times.

 Lake of the Woods Forest Preserve, Mahomet 
River Bend Forest Preserve, Mahomet

Homer Lake Forest Preserve, Homer
Middle Fork River Forest Preserve, Penfield

Sangamon River Forest Preserve, Fisher

Camping . Swimming . Boating . Sledding . Cross-Country Skiing . Programs . Waterfowl Area 
Early American Museum . Botanical Gardens . Bike Path . Bell Carillon . Fishing . Hiking

4210 N. Duncan Rd. Champaign, IL
www.altovineyards.net • 217.356.4784

2010 Concerts
Held under the stars.

Presents
Aug. 21 7:30pm The Dave Lindsey Band

Aug. 28 7:30pm The Blues Deacons

Sept. 4 7:30pm The Jeff Helgesen Quartet

Sept. 11 9th Annual Fall Festival

 4:00pm Candy Foster & Shades of Blue

 7:00pm Studebaker John

Sept. 18 7:30pm Kilborn Alley Blues Band

Sept. 25 7:30pm Delta Kings

Oct. 2 7:30pm Candy Foster & Shades of Blue

Autumn in Central Illinois is a season of changes, 
some rooted in time honored traditions. For 
many, autumn brings the changing colors of 
the leaves, harvest time, cooler temperatures 
offering relief from the summer heat, and stu-
dents returning to classes. But for everyone in 
Champaign County the season offers a colorful 
and varied palette of entertainment.

Allerton Music Barn
The Allerton Music Barn Festival, located in the 
newly renovated Allerton Music Barn, has its roots 
firmly planted in the agrarian culture of Central 
Illinois. According to Dr. Karl Kramer, director of 
the School of Music at the University of Illinois, for 
the entire 20th century, the Allerton Music Barn 
was used to store farm equipment—until only 
eight years ago. Upon discovering the space in 
August 2002, Kramer immediately began working 
with the Allerton Park staff to construct entrances 

and exits, install lighting, buy 
theater seats, build a stage, 
and install sprinklers, an eleva-
tor, and ceiling fans to trans-
form the space into a unique, 
beautiful, and sought-after 
performance venue. The 2005-
06 Inaugural Season offered 
an array of performances, 

and on Labor Day weekend the Allerton Music 
Barn Festival was launched in 2007, providing a 
unique concert venue. The 2010 Allerton Music 
Barn Festival, supported in part by a grant from 
the city of Urbana Arts Commission, is scheduled 
for September 2 through September 6.

The distinctive atmosphere and exceptional 
musical performances make Allerton Music Barn 
Festival a must for anyone interested in experienc-
ing music in a nontraditional, aesthetically unique 
setting with outstanding acoustics. The festival 
provides the opportunity for audiences to become 
more familiar with the internationally renowned 
faculty of the School of Music at the University of 
Illinois. The Allerton Music Barn, with 175 seats, 
offers audiences an intimate, more informal, and 
up-close setting, which enhances performances.

Festival organizers encourage attendees to 
arrive hungry, as light gourmet fare and bever-

ages, including beer and wine at the evening 
performances, are available for purchase one 
hour before each performance and during in-
termission. Attendees are also welcome to bring 
their own food and refreshments to enjoy alfresco 
dining outside the music barn before each con-
cert at Allerton Park. However, attendees are not 
allowed to bring in alcoholic beverages due to 
university liquor policies and alcohol will not be 
sold before the Sunday morning concert. No food 
is allowed in the concert hall and there is to be no 
eating during the performances, so allow plenty 
of time beforehand to enjoy the serene setting, 
then pack up before entering the concert hall.

Five evening performances are held, beginning 
at 8:30 p.m., and one morning performance on 
Sunday at 10 a.m. Performers for the 2010 Allerton 
Music Barn Festival include Cabaret Night with 
Nathan and Julie Gunn, John Faddis, Pacifica Quartet 
and Friends, and Ian Hobson, who will perform 
Isaac Albeniz’s Iberia on piano and an Evening 
Serenade featuring the music of Mozart and Strauss.

The Allerton Music Barn is well ventilated but 
not air conditioned. Attendees are encouraged 
to dress casual, wearing light, comfortable attire. 
Free parking is available on the grounds behind 
the Allerton Music Barn. Volunteers will be pres-
ent to help direct traffic.

For more information on the Allerton Music 
Barn Festival, visit www.allertonmusicbarn.com. 
Tickets are available through the Krannert Center 
ticket office at http://www.krannertcenter.com/
buytickets.aspx, or by calling 800/KCPATIX.

C-U Folk and Roots Festival
As we celebrate the end of the summer months 
and head into the official beginnings of fall, the 
Second Annual C-U Folk and Roots Festival, held 
from September 23 through September 25 in 
downtown Urbana, offers an opportunity to see 
a diverse range of entertainment and several 
chances to become a participant in the festival 
itself. In fact, Brenda Koenig, president/chair of 
the Steering Committee noted “over 50 percent 
of the scheduled activities scheduled for the 
festival are workshops, dances, jam sessions, 
and even a parade. All free of cost.”

The event traces itself back to the spring of 
2008 when, according to the festival Web site, 
“over 25 members of the folk arts community 
met at Techline Studio to discuss the possibility 
of a folk festival in our town.” The outcome of this 
meeting was the formation of a mission statement 
that sought to promote local artists, musicians, 
and folk arts organizations, while promoting a 
sense of community by being an inclusive event.

The element of engagement is an impor-
tant facet of the festival. It strives to create an 
atmosphere where attendees feel a part of the 
festival, actively experiencing it and not just 
serving as an audience member. A number of 
activities that are more participatory in nature 
are planned, and on top of that, they are cost free. 
Koenig said that participants can learn new skills 
(such as how to play the harmonica) or improve 
the skills they already have (such as advanced 
guitar techniques). Kids can take a mini-lesson 
on an instrument of their choice; families can 
learn how to contra dance or do a Yiddish dance. 
College students, who may actively sing in a 
choir or ensemble, can try shape-note singing, 
a folk art form that is becoming increasingly 
rare. The beauty of the folk arts is that they are 
accessible and fun, and this festival really em-
phasizes this openness.

Another unique aspect of the festival is that it 
is entirely volunteer-driven by local community 
volunteers. It is spearheaded by a not-for-profit 
organization that is also entirely volunteer-driven. 
The seven-person steering committee alone 
donated more than 1,000 labor hours in 2009 to 
get the festival off and running. This demonstrates 
incredible dedication and sense of purpose.

The C-U Folk and Roots Festival takes place in 
and around downtown Urbana, stretching from the 
Urbana-Champaign Independent Media Center 
on Broadway Avenue to the Phillips Center just 
west of downtown on Springfield Avenue.

Ed Hawkes, a member of the C-U Folk and 
Roots Festival Steering Committee noted that 
“the festival will kick off on September 23rd with 
a collaborative concert between the Pygmalion 
Festival, Krannert Center for the Performing 
Arts, and the C-U Folk and Roots Festival. This 
concert will take place at the Urbana-Champaign 
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Art and 
Artistry
Krannert Art Museum and 
CU Ballet offer extraordinary 
opportunities for enjoying 
traditions of fine art and a 
timeless holiday classic.

CU Ballet performs 
The Nutcracker.

by Mary Knight and 
Alison Fong Weingartner
photograph courtesy of 
CU Ballet

help the museum further evolve.
“So much about the future is how we’ll champion 

the experience and power of art: many museum 
visitors want a more participatory and active en-
counter with art. The integration of contemporary 
performance and social practice into exhibitions 
and programs is a key task for institutions devoted 
to the art of our time,” Harleman said.

“A goal is to be a more interactive museum 
that encourages daily contact among visitors, 
artists, and museum staff, and activates the 
spaces, exhibitions, and website in imaginative, 
transformative ways. Advancing the museums’ 
capacity to take artistic risk is another impor-
tant goal. The part I love best about life at KAM 
is trying to wrestle with these often-competing 
challenges and opportunities. I also love doing 
it with a team of people I respect and learn from, 
including KAM staff, U of I students, faculty, and 
staff, and the community at large.”

Krannert Art Museum welcomes visitors into its 
galleries and invites them to make connections 
through the visual arts—between the past and 
the present and between what is understood and 
what is unknown. This includes the opportunity to 
experience one of the finest and most extensive 
permanent collections in the state of Illinois. In 
addition to the museum’s permanent collection, 
visitors are also presented with exciting, thought-
provoking temporary exhibitions that showcase 
works of art from across the country and around 
the world. These exhibitions provide access to 
diverse and contemporary artists, new media 
and technologies, and exposure to emerging 
artists and the creative process.

Every exhibition, event, and program at Kran-
nert Art Museum is free and open to the public. 
Anyone interested in being a part of Krannert Art 
Museum—as a museum member, a KAM Council 
member, or a docent—may simply contact the 
museum and express an interest by emailing 
kam@illinois.edu or calling 217-244-0516

Balancing Tradition and Change in CU 
Ballet’s The Nutcracker 
Champaign Urbana Ballet is getting ready to 
present its holiday season performance, The 
Nutcracker. The auditions are over, and the cast 
has been selected. Between now and opening 
night in December, scores of dancers, parents, 
and other volunteers will be working feverishly 
to bring this production to life.

This year marks CU Ballet’s ninth collaboration 
with Sinfonia da Camera in presenting The Nut-
cracker at the Krannert Center for the Performing 
Arts (KCPA). The ballet has become a local tradi-
tion. Family members young and old will use this 
occasion to dress up and cheer on their dancers. 
Bright-eyed girls and boys will stand in front of the 
Ballet Boutique, deciding if they should buy a glit-
tering Nutcracker doll or the Rat Queen’s sword. 
And all of the 4,500 audience members will fulfill 
that annual craving for holiday magic, music, and 
ballet that The Nutcracker delivers in an ample dose.

Behind the scenes, day after day, the dancers 
who’ve been selected to dance in the show are 
learning their choreography and rehearsing for 

continued on p21

With one of Illinois’ premier cultural destinations, 
Krannert Art Museum, celebrating 50 years of 
success, and CU Ballet’s performance of The 
Nutcracker delivering holiday magic, winter 
in Champaign-Urbana offers a season of un-
matched culture and entertainment.

Krannert Art Museum and Kinkead 
Pavilion Celebrate 50 Years
In the early 1950s it became apparent that an 
appropriate and permanent home was needed 
for the art collection that the University of Illinois 
had acquired throughout the years—collecting 
that began as early as 1875. Two professors, Cecil 
V. Donovan and Allen S. Weller, spearheaded a 
campaign to establish an art museum.

In 1957 Herman and Ellnora Krannert of In-
dianapolis, Indiana came forward to provide the 
necessary funding for what became Krannert 
Art Museum (KAM), which opened in May 1961.

Weller, Dean of the College of Fine and Applied 
Arts, wrote “the new museum offers unusual op-
portunities for a living collection.” The reality of a 
“living” art collection is even more germane to 

KAM 50 years later. Each year gener-
ous individuals, personal estates, and 
artists provide the museum with gifts 
of specific works of art. Individuals also 
establish art acquisition funds for the 
purchase of works. KAM often acquires 
works from many of the temporary 

exhibitions it organizes. In the last five years alone, 
350 works have been added to the collection. 
These works reflect a wide range of time periods, 
cultures, and media (including relatively new ones, 
such as video and installation art).

Because of the growing collection and a need 
for additional space, the museum sought funds for 
a much needed expansion. The estate of William 
S. Kinkead provided the funds for the William S. 
and Anita H. Kinkead Pavilion addition that opened 
in October 1988. The new wing, the Kinkead Pa-
vilion almost tripled the museum’s size to 63,000 
square feet—making KAM the second largest 
general fine art museum in the state of Illinois.

The celebrated Festival of Arts, organized by 
the University of Illinois between 1948 and 1974, 
enabled Krannert Art Museum to develop its 
notable collection of 20th century painting and 
sculpture. The museum also has strong repre-
sentative collections of Asian art, ancient and 
medieval art, sculpture, decorative arts, prints, 
posters, and photographs—making KAM one of 
Illinois’ premier cultural destinations.

Throughout the spring and fall of 2011, Krannert 

Art Museum has been celebrating its 50th Anni-
versary with new exhibitions and programming, 
as well as with many ambitious projects and goals.

Spring semester the museum transformed the 
main temporary exhibition gallery into OPEN-
STUDIO, a learning laboratory where a series 
of public programs in conjunction with artist 
residencies forged interdisciplinary learning 
and cultural exchange between students, faculty, 
the community, and international visiting artists.

In addition to OPENSTUDIO, KAM opened 
Building a Modern Collection: A Look Back, an 
exhibition of works purchased from the ground-
breaking Contemporary American Painting and 
Sculpture exhibitions that took place on the U of 
I campus from 1948 to 1974. The works were ac-
companied by archival photographs and other 
printed materials.

At Fifty: Krannert Art Museum, 1961–2011, cur-
rently on display, is an exhibition that celebrates the 
extraordinary range of KAM’s collection. Sculpture, 
painting, video, photography, decorative objects, 
and drawings co-mingle in a unique and interactive 
architectural space. Objects from ancient Greece 
and Latin America are featured in dialogue with 
19th century European paintings and 20th century 
video. Realism sits astride abstraction, while pho-
tography and drawings illustrate how artists have 
represented humanity for more than a century.

KAM Director Kathleen Harleman said she 
envisions that changes in the next 50 years will 

Wind Water & Light 

161 Lincoln Sq, Urbana 

217.344.2484 Find Us On Facebook

Framer’s market 

807 W Springfield Ave, Champaign 

217.351.7020 www.fra
mersmarket.net

gLass FX  

202 S First
 St, C

hampaign 

217.359.0048 glassfx.com

ParkLand art gaLLery 

 2400 W Bradley Ave, Champaign

 217.351.2485 artgallery.parkland.edu

Cinema gaLLery 

 120 W Main St, U
rbana 

217.367.3711 w
ww.cinemagallery.cc

Boneyard Pottery 

403 S Water St, C
hampaign 

217.355.5610 www.boneyardpottery.com

heartLand gaLLery 

112 W Main St, U
rbana 

217.337.4767 www.heartla
nd-gallery.com

UC  ART

krannert art museum 

500 E Peabody Dr, C
hampaign 

217.333.1861 www.kam.illin
ois.edu

shared sPaCe  

An Artis
t Co-op 

123 W Main St, U
rbana 

217.417.4407 sharedspacecoop.com

What's Inside

Photograph courtesy of CU Ballet

Arts & Entertainment



Fact

APC.03.28.12.2.44

36 Community Concierge Magazine 37Champaign-Urbana, Illinois

The Champaign-Urbana area housing 
market has been a bit slow in recent 
months, reflective of the nation-wide 

housing slump. 
Yet the slump’s 
effect has not 
been as drastic 

as elsewhere 
in the country, 

according to Kathy Simmons, 
2009 president of the Cham-
paign County Association of 
Realtors. Simmons says she 
is confident that the housing 
market is going to pick up 
very soon, especially with to-
day’s low interest rates, wealth 
of choices on the market, and 
pent up demand.

“The market was slow in 
2008, slower than usual and prices were down 
a bit,” Simmons said. “But we are doing way 

HOME FRONTspring 09

J7784-1 Champgn Commuty Concierge Mag Pesky FEES 4.5 x 6.5 4c Ad.indd   1 1/9/2009   9:46:26 AMNew Location!

1005 W. Bloomington Rd.
Champaign, IL

N

W. Bloomington Rd.

Pr
os

pe
ct

 A
ve

.

Community
Plus

Federal
Credit
Union

Impressions
Take steps to make your house 
appealing to potential buyers.

by Melissa Silverberg
photograph ©2008 AmPride Communications, Inc.

better than the national statistics. I think prices 
will stay stable in 2009 and I don’t much expect 
depreciation this year. Being anchored by the 

University of Illinois and two 
medical centers helps us 
stay so stable.”

While the housing climate 
may have you wondering 
whether now is the time to list 
your home, there are many 
steps home owners can take 
to make their home stand out 
and enhance a sale. Several of 
these steps are inexpensive; 
others are more costly but 
increase the value of your 
home. All boost your home’s 
market appeal.

As you prepare to sell your 
home, consider the benefits 

of staging, a strategy that can help ensure your 
home appeals to the largest possible range of 

potential buyers, says Nancy Brazas, accredited 
staging professional and owner of Staged by 
Nancy, located in Champaign.

Brazas says that staging could be as simple 
and small as re-arranging furniture, or as large 
and comprehensive as upgrading rooms and 
fixtures in the home. Key aspects of staging 
involve downsizing, depersonalizing, and de-
cluttering.

“You need to neutralize to appeal to every-
body,” Brazas said. “You want to take out your 
own personal taste.”

It is better that a potential buyer can imagine 
their own furniture and personal items in the 
house rather than be distracted by yours, Sim-
mons adds. The more neutral the house, the 
more your home will appeal to a large market 
of buyers, enhancing your sale prospects.

“If there are a lot of personal items, it is very 
hard to see the house,” she said. “People get side 
tracked by your family photos and don’t even 
look at the house.”

Tackle Projects
Take a look around and get ready to repaint 
brightly colored walls or remove unique wall 
paper. You want to make a canvas of your home 
that would easily fit any potential buyer. While 
you may think your daughter’s bright pink room 
is adorable, a family without children or with all 
boys may simply see that the room will require 
a makeover—extra work they will have to do 
before moving. They may just look elsewhere.

Updating your house will not only improve 
its look, it may add value to the home, improv-
ing your profit potential. If your bathroom has 
worn-out fixtures or your kitchen countertop is 
stained and worn, it may be a good idea to make 
some improvements. While Simmons advises 
homeowners to be cautious, price shop, and not 
spend too much money, she also says that if you 
shop smart, you can expect to recoup more than 
70 percent of the amount put into new windows, 
a new bathroom, or minor kitchen remodel. 
But you can’t underestimate the importance of 
presenting a fresh and pleasant home, so even 
if the upgrades done to your home don’t boost 
its sale price, they can improve the chances of 
your home selling quicker and you can avoid 
the possibility of the property lounging on the 
market indefinitely.

Clean Up
Removing clutter from your home before put-
ting it up for sale can be critical, especially 
because clutter can be seen almost as soon 
as the potential buyer walks through the door. 
Buyers begin to make up their mind about a 
home in the first few seconds of a showing as 
they stand in the doorway.

 “If there is a lot of clutter they don’t feel 
comfortable and might not want to walk into the 
room,” Brazas said. “But sometimes you walk 
into a room and it just feels right. Staging can do 
that for a home.”

Professional stagers can help you create an 
atmosphere in your home that is warming and 
welcoming. One tip both Brazas and Simmons 
suggest is to keep pets out of the way during 
a showing. It’s a simple step to take to instantly 
increase the appeal of the home, especially if 
potential buyers dislike or are afraid of cats or 
dogs, Simmons explains.

 “Everybody gets used to their own house. You 
don’t smell your own animals or see your own 
dirt” she said. “But you have to try to see your 
house from the outlook of an outsider. Having it 
smell and look good are very important.”

So again, take a look around with a fresh eye 
at all your favorite knick knacks and collec-
tions. You may love your collection of roosters, 
but they’re personal and may detract from the 
appeal of your home. Better to put them away 
until your home sells.

One last tip from the experts: Get out of the 
house. Buyers are not comfortable in a home if the 
sellers are present during the visit because they 
may not feel free to make any comments or may 
even feel like they are imposing, Simmons says. 
Turn on the lights, get out of the way, and let the 

Attractive 
landscaping can 
enhance curb appeal.

First

Count

“You only get 
one chance 

to make a first 
impression. 

You want your 
house to have every 

advantage.”
Nancy Brazas 

accredited staging professional and 
owner of Staged by Nancy

Community Concierge Magazine readers are the decision-makers among 

their family and friends and good health is a primary interest. Readers rely 

on the health and fitness article for a wide range of topics that are not only 

timely but accessible. 

Research shows that magazine readers invest in their homes and rely heavily 

on magazine content and advertising as reliable input for their decisions. 

Community Concierge Magazine respects this and provides topical articles 

that not only provide information from expert sources but offer ideas of where 

to find needed products and services – our advertising partners.

Almost 100 percent of 
readers interested in 

reading magazines on a 
digital device still want  

a print copy.

28 Community Concierge Magazine 29Champaign-Urbana, Illinois

include: sudden unilateral or bilateral numbness 
or weakness of the face, arm, or leg; confusion 
or trouble talking or understanding; sudden vi-
sion disturbance; sudden dizziness and loss of 
balance or coordination; and severe headache.

Road to Recovery
Peterson’s journey to recovery began when he 
took an ambulance ride to Carle, but it was a 
scary ordeal, he said.

“I could hear. I could breathe,” he explained. 
“I was in a state of weird feeling. The ambulance 
arrived in less than a minute. I can remember the 
speed and the sirens as we headed to the hospital. 
I remember going in (the ER), then I remember 
12 days later I woke up in intensive care totally 
confused. I realized then that I couldn’t communi-
cate. All I could do was get one or two words out.”

The speed and level of recovery a patient will 
experience is a very individual thing and depends 
on the severity of the stroke, according to Wang. 
Those who experience mild stroke require physical, 
occupational, and speech therapy, but they usually 
make a good recovery. Those with moderate stroke, 
“sometimes will require an inpatient rehab stay with 
three hours a day of intense therapy,” Wang noted.

Each patient will undergo a rehab program 
that is designed for his or her specific needs and 
adjusted to his or her progress. That program of 
rehabilitation begins with a thorough assessment, 
said Kristen Claybrooke, MS, OTR/L, CBIS, and 
inpatient therapist at Carle.

“I will go in and do an initial evaluation and 
look at a number of things: their ability to perform 
the activities of daily living, balance, upper body 
strength, coordination, visual and perceptual 
abilities, and more,” Claybrooke explained. “We 
want to know how they’re functioning and what 
are the barriers to their progress.”

From there, the team of therapists works 
with the patients, families, and caregivers to 
establish goals. 

“We have a team of speech therapists, occupa-
tional therapists, physical therapists, psychiatrists, 
and nurses,” Claybrooke said. “For each patient, 
we meet together and report on what we’ve seen. 
It helps us decide what people are going to need 
and when they get to go home.”

As recovery progresses, the inpatient team 
focuses on helping the patient’s transition to 
home and outpatient care if needed. Providing 
long-term support to the patient’s efforts may be 
important to full recovery.

“If someone comes to us with visual neglect (the 
person can see all of the visual field but cannot 
attend to objects on one side), it is hard for them 
to pay attention to one side of their environment,” 
Claybrooke said. “Those patients may need more 
assistance when they go home. Neglect is a big in-
dicator (of needing more help) because it doesn’t 
clear up that quickly. We have to retrain their brain 
to pay attention to that side of their environment. It 
is typically a longer recovery process.”

In Peterson’s case, rehabilitation efforts have 
paid off. Today, he can carry on a conversation 
and the casual observer would not suspect his 
history of stroke. He’s grateful for the timely care 
he received and the support of family and thera-
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Know 
Stroke

Today’s treatments for stroke 
are improving outcomes, but 

awareness of stroke prevention 
and signs of a stroke remains key.

by Dana Mancuso
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Call for a hearing 
evaluation today!

Bill Peterson, 61, of Rantoul used to con-
sider himself “impervious”. But 
one day in September 2009, the 
former marine was laid out by a 

blood clot that was “no bigger than 
my finger,” he said.

He was driving the car, when he 
and his wife stopped at a store to 
pick up something.

“I noticed immediately after parking the car 
that I could neither move nor talk,” Peterson 
remembered.

Luckily, he received quick medical attention and 
the right interventions in the right amount of time. 
Paramedics were only a few blocks away when 
they received the 911 call from Peterson’s wife.

Turned out, Peterson was having a stroke.

What is a Stroke?
“Stroke is defined as any neurological event 
that is sudden—both the bleeding type or the 
blockage type,” explained Huan (John) Wang, 
MD, a neurosurgeon at Carle Foundation Hospital 
in Urbana. The hospital has attained advanced 
certification as a Primary Stroke Center.

An ischemic stroke results when there is a lack 
of oxygen to the brain, usually due to a blockage 
or clot. This type of stroke accounts for about 87 
percent of all Cerebral Vascular Accidents (CVA), 
according to the American Heart Association. 

Ruptured blood vessels result in a hemorrhagic 
stroke—also often referred to as an aneurysm.

The sudden onset of stroke distinguishes it 
from other neurological conditions or events, ac-
cording to Wang. It is the brain’s delicate nature 
that can make the condition catastrophic.

“You can call it a brain attack.” Wang said. “Vul-
nerability for the brain lies in that it is the most 
sensitive organ to lack of oxygen. If you block a 
blood vessel to the leg, your leg perhaps can live 
for many hours. Your brain can’t do that.”

Time is Brain Health
You may have seen or heard the stroke aware-
ness campaign with the tag line, “Time Lost is 
Brain Lost”, which features comedians Alonzo 
Bodden and George Wilborn. These public 
service announcements from the American 
Stroke Association, an arm of the American 
Heart Association, remind people of the major 
symptoms of stroke and the importance of 
prompt care. If you have a stroke, the urgency 
to seek care is extreme.

“The minute a blockage starts, the brain 
begins to die. As more brain dies, the risk of 
bleeding into the brain increases,” Wang said. 
“Imagine that you have a pipe irrigating a field. 
When all the small pipes die downstream, they 
become leaky pipes. When you reopen the clog, 
they flow into an area that is dead.” 

Know the Signs
At the time of his incident, Peterson was exhibit-
ing more than one of the major symptoms of 
stroke—weakness on one side of the body and 
inability to speak. To ensure timely care and en-
hanced ability for recovery, it is important to know 
the signs of stroke. Ignoring or denying what’s 
happening can be devastating, and something 
that men tend to do more than women.

“With ischemic stroke there is usually no pain, 
but you have speech problems, facial droop, arm 
or leg weakness, tingling, or you can’t see half of 
the world,” Wang said. “Other symptoms include 
balance trouble, seeing double, or not being able 
to feel half your body. Because there is a lack of 
pain, people tend to ignore them. Men are more 
prone to think they can sleep it off, and often it is a 
spouse who insists the man come in for evaluation.”

But strokes caused by bleeding can be hard 
to ignore, Wang said.

“(Hemorrhagic strokes) tend to be accompa-
nied by the above symptoms plus headaches. 
Sometimes just headaches. Once the blood 
comes out of the blood vessels, it raises the brain 
pressure in the skull. Almost always the headache 
is so alarming most people will show up in the 
ER right away,” Wang said.

According to the American Stroke Associa-
tion, and as described by Wang, signs of stroke 
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Fact

About Our Readers
Well-educated men and women with above average incomes, our readers 

are both residents and visitors. They are the established “townies” and the 

up and coming movers and shakers. They share a passion and responsibility 

to make their community a better place to live. In essence, they enjoy all that 

this micro-urban community has to offer and help sustain it with their activities 

and purchases.

Our Readers are:

• Engaged

• Residents

• Visitors

• Newcomers

• Age 25 to about 65

• Affluent

• Alumni

• Entrepreneurs

• Community Leaders

• Professionals

Magazine advertising work(s) 
across a broad range of target 

audiences. Magazines prove 
to be effective throughout the 

purchase funnel, producing 
high levels of brand 

awareness, brand familiarity 
and purchanse intent with 

younger, older, male and 
female consumers.
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Fact

Circulation
We maintain an annual circulation of 90,000 copies, distributing 22,500 

issues quarterly. 

We have a dynamic distribution system that seeks to make the best use of 

every copy printed, concentrating in areas of the communities where our 

affluent readers live, work and visit. 

• �We deliver directly to more than 275 locations in each community (advertising 

partners, grocery stores, shops and businesses, etc.)

• �We’re in 4,300+ hotel rooms in the CU area (about 90 hotels total)

• �We mail about 5,000 magazines each quarter to:

	 - �every new homeowner with a property value of $150,000+

	 - �approximately 1,500 businesses and government offices in the market

	 - �all health care providers (M.D.s, dentists, mental health providers, etc.)

	 - �all health care provider waiting rooms (min. of 3 copies)

	 - �all administrative positions (dept. heads, deans, asst. chancellors) at  
the U of I

	 - �administrative secretaries and graduate student coordinators

	 - all salons and spa

	 - all legal offices

Public place copies 
build audience: 80% 

of all adults have read 
magazines in a public 

place in the last month.

80%
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Fact

Circulation
Publication Name	E stablisheD	I ssuance
Community Concierge Magazine	 Fall 2003	 Quarterly

Distribution (per quarter)

Mailed 		                          4,890

Controlled Circulation

General 	 	                     12,823

Hotel Rooms  
(3,800 x 1.25%-refill rate)        4,787

Total	                                22,500

Quarterly
Fall                                         22,500

Winter                                    22,500

Spring                                    22,500

Summer                                22,500

Circulation vs 
Readership
Community Concierge elects to list circulation 

numbers rather than make readership claims. We 

feel that listing readership numbers does not best 

serve our clients, as readership (or viewership) 

calculations do not report the actual connections 

made between readers and our product.

We don’t allege readership numbers by using some 

mystery multiplier that doubles or triples actual print 

numbers. Our philosophy is straightforward: Produce 

a quality product that is carefully directed into the 

hands of key markets and offer it at a fair price.

We respect the marketing professionals and 

business owners we work with and we believe our 

forthrightness will help cement long-term, win-win 

relationships we value.

Community Concierge 
Magazine targets readers 

when they have time to 
give us their attention 

(ex. waiting rooms, coffee 
shops, etc.) and when they 
are predisposed to needing 
the services offered by our 

advertising partners (ex. 
while staying in a hotel 

visiting our community). 90,000Per  
Year

Distribution
Direct Mailed Distribution 
4,890+ names/addresses 1x per quarter, 4x per year
Local businesses– 1,066
All doctor, dentists, 
chiropractic offices– 276
New Homeowners (property 
value of $150,000+)– 1,502
Government Officials
• Illinois State Senators 

o Michael Frerichs 
o Shane Cultra 
o Dale Righter

• Illinois State Representatives 
o Naomi Jakobsson 
o Chad Hays 
o Jason Barickman 
o Chapin Rose

• United States Senators 
o Mark Kirk 
o Richard Durbin

• United States 
Representative– Tim 
Johnson

• Champaign County Board 
Members

• City of Urbana Mayor & 
Council Members

• City of Champaign Mayor & 
Board Members

Health Care Providers– 123
Salons/Spas– 129
Schools
• Champaign Unit 4 Schools 

offices
• Chesterbrook Academy
• Countryside School
• Urbana School District 116 

offices
• Montessori Discovery 

School
State of Illinois– Tourism 
Information Centers
• Interstate 70– Cumberland 

Road (South)

• Interstate 70– Silver Lake 
(South)

• Interstate 57– Rend Lake 
(Northbound Center)

• Interstate 57– Prairie View 
(Southbound Center)

• Interstate 74– Salt Kettle 
(Westbound Center)

• Interstate 55– Homestead 
Information Center

University of Illinois at 
Urbana Champaign– Deans, 
Directors, Department heads & 
administrative staff members– 
1,342

Parkland officials & staff– 
11

Attorneys– 310 

*Locations may vary due to addition 
of new locations & business closings.
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Direct Mail
4,890qty

Hotel Rooms
4,787qty

Controlled
12,823qty

22% 21%

57%

Controlled Distribution 
275+ locations 3x per quarter, 12x per year
Hospitals & Clinics
Carle Clinic
• Mattis Ave, Champaign
• Kirby Ave, Champaign
• Curtis Rd, Champaign
• Vermillion St, Danville
• Fairchild St, Danville
• Green Apple Ln, Monticello
• Grove Ave, Rantoul
• Champaignline Rd, Tuscola
• Windsor Rd, Urbana
• Heather Dr, Mahomet
Carle Hospital
Carle Hospital-Physical Therapy
Carle Spine Institute
Carle Surgical Center 
Carle Therapy 
Carle-Recruitment Center
Chrisite Clinic
• University Ave, Champaign
• Windsor Rd, Champaign
• Windsor Rd, Champaign
• Vermillion St, Danville
• Commercial Dr, Mahomet
• Borman Dr, Rantoul
• Main St, Tuscola
• Windsor Rd, Urbana
Kirby Hospital
Provena Business Office
Provena Covenant Hospital

Auto
Car X
• Bradley Ave, Champaign
• Neil St, Champaign
J.D�. Byrider
Jiffy Lube
• Prospect Ave, Champaign
• Neil St, Champaign
O'Brien Auto Park
Pennzoil/Advanced Auto Parts
Peter B's Automotive
R&S Sales & Service
Rainstorm Carwash
Shelby Motors
Sullivan-Parkhill 
Triple T Car Wash/Lube

Banks
Busey Bank
• Sixth St, Champaign
• University Ave, Champaign
• Springfield Ave, Champaign
• Marketview Dr, Champaign

• Windsor Rd, Champaign
• Main St, Mahomet  
• E Grove Ave, Rantoul
• Main St, Urbana
• Philo Rd, Urbana
Busey Investment Group
Central Illinois Bank
Chase Bank
• University Ave, Champaign
• Mattis Ave, Champaign
Broadway Ave, Urbana
Commerce Bank
First Bank
• Church St, Champaign
• Grove Ave, Rantoul
• Woodfield Dr, Savoy
First Federal Savings Bank
• Springfield Ave, Champaign
• Neil St, Champaign
• Springfield Ave, Urbana
First Mid-Illinois Bank
• Neil St, Champaign
• Main St, Tuscola
• Vine St, Urbana
First State Bank
Freestar Bank
• Green St, Campustown
• Neil St, Champaign
Heartland Bank
• Springfield Ave, Champaign
• Windsor Rd, Champaign
Marine Bank
• Neil St, Champaign
• Village Green Pl, Champaign
UIECU
• First St, Champaign
• University Ave, Urbana

Campus
Assembly Hall
Extension U of I
Illini Union
Krannert Art Museum
Krannert Center
Parkland College
UI Admissions 
UI Alumni Center
UIUC Athletics

Entertainment Centers
Art Theater
Virginia Theatre

Fitness
Body 'n Sole

Charter Fitness
Evolve Fitness
Kinex Fitness Studios

Government Offices
Chamber of Commerce
Ch�amber of Commerce – Piatt 

County
Ch�ampaign Chamber of 

Commerce
Champaign County CVB
City of Champaign
City of Urbana
Tourist Information Center
Tuscola City Hall/Tourism Ofc
Urbana Business Association

Libraries
Champaign Library
Urbana Free Library

Other
A & R Mechanical
Alto Vineyards
Beltone
• E Sangamon Rd, Rantoul
• Neil St, Champaign
Ch�ampaign County Forest 

Preserve
Chanute Air Museum
Coldwell Banker
• Galen Dr, Champaign
• Commercial Dr, Mahomet  
• Market St, Monticello
Conservatory of Central IL
Co�untry Financial– Scott Jackson
Co�untry Squire/Garbers Cleaners
Cramer Siding & Window
CU Woodshop Supply
Early American Museum
Health Alliance
JSM Management
KleenRite
Larry Kanfer Gallery
M2
One Main
Orpheum/Children's Museum
Prudential/Snyder Real Estate
Remax Realty Associates
• Lombard Rd, Mahomet  
• S Bridge St, Monticello
Terminix
• Bloomington Rd, Champaign
• Kickapoo Dr, Danville
WILL Radio
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Controlled Distribution (continued)
Wines at the Pines

Restaurants/Bars
Campustown
Cocomero Frozen Yogurt
DP Dough
Espresso Royale
• Daniel St
• Peabody Ave
Houlihans
Papa Dels
Potbelly's
Rosatis
Champaign
Aroma Café
Bentley's Pub
Billy Barooz Bar & Grill
Blind Pig
Boltini Lounge
Café Kopi
Café Latino
Destihl
Dos Reales
Dublin O'Neils
El Toro Bravo
El Toro II
Escobar's
Espresso Royale
• Village Green Pl
• Neil St
• Esquire Lounge
Fiesta Café
Great Harvest Bread Company
Guidos

Jim Gould's
Jupiters
Jupiters II
Ko Fusion
L'il Porgy's BBQ
La Bamba
Manzella's
Merry-Ann's Diner
• Main St
• Neil St
Mongolia 301
My Thai
Panera Bread
Pekara Bakery
Radio Maria
Sam's Café
Sammy's Pancake House
Seven Saints
Subway
• Mattis Ave
• Neil St
• Taffies
TGI Friday's
Za's
• Neil St
• Springfield Ave
• Urbana
Black Dog
Bunny's Tavern
Café Paridiso
Cocina Real
Courier Café
Crane Alley
Dos Reales

Einstein Bagels
El Toro
Great Impasta
Kennedy's Restaurant
La Fiesta
Lil' Porgys
Milo's
Montana Mikes
PoBoys
Rainbow Garden
Siam Terrace
Silvercreek Restaurant
Skinny Girl Yogurt
Urbana Garden Restaurant
Village Inn Pizza
Xinh Xinh Café

Salons/Spa
Balance Hair
BJ Grand Salon
Bodywork Associates
BoRics
Dazzling Nail Salon
Great Clips
H20 Salon
Hairbenders
Health in Harmony
Ippastu Salon
Magic Nails
Modern Nails II
Rod Stickler Salon

Shops
Art Mart
Bacca Cigar Shop

Barnes & Noble
Beads & Botanicals 
Bella Mia Boutique 
Birkenstock/Heel to Toe
Boneyard Pottery
Carrie's Vintage Clothing
Carter's Furniture
Christophers Fine Jewlery
Cinema Art Gallery
Circles
Common Ground
Cookies by Design
Country Charm Furniture
Cream & Flutter
Dean's Blueprints
Ella's Consignment Shop
English Hedgerow Bistro
Exile on Main
Follett's 
Frogs & Fairies
Glass FX
Good Vibes
Green Onion
Hamptons Kitchen & Bath
Heartland Gallery
Illini Pella
Jane Addams Bookstore
Jon's Pipe Shop
Jos Kuhn
Mail & Parcel Plus
New Balance
Ohana Pools
Prairieland Feeds
Seno Formal Wear

Shared Space
Spritz Jewelers
Strawberry Fields
Ten Thousand Villages
The Wooden Hanger
This Is It Furniture
UPS Store
US Cellular
Wind Water & Light

Shopping Centers
County Market
• Stoughton Ave, Campustown
• Kirby Ave, Champaign
• Duncan Rd, Champaign
• Vermillion St, Danville
• Philo Rd, Urbana
Lincoln Square Mall
Mahomet IGA
Meijer
• Prospect Ave, Champaign
• Philo Rd, Urbana
Schnucks
• Mattis Ave, Champaign
• Savoy Plz, Savoy
• Vine St, Urbana
Tanger Outlet

Transportation
Amtrak
Flight Star Corporation
MTD
Willard Airport

Hotel Distribution 
61 hotels 3830+ rooms distributed 3x per quarter, 12x per year
Champaign
Baymont Inn & Suites
Candlewood Suites
Country Inn & Suites
Courtyard by Marriott
Days Inn
Drury Inn & Suites
Econo Lodge Inn & Suites
Extended Stay America
Extended Stay Value Place
Fairfield Inn by Marriot
Hawthorn Suites by Wyndham
Hilton Garden Inn
Homewood Suites
I Hotel & Conference Center
La Quinta Inn

Microtel Inn
Quality Inn
Red Roof Inn
Super 8 Motel
Wingate Inn 
Urbana
America’s Best Inn & Suites
Comfort Suites
Eastland Suites
Hampton Inn & Suites
Holiday Inn Express
Ho�liday Inn Hotel & Conference 

Center
Illini Union Hotel
Lincoln Lodge
Manor Motel

Motel 6
Ramada Inn 
Sleep Inn
Super 8 Motel
Danville
Best Western-Regency Inn
Best Western-Riverside Inn
Comfort Inn
Danville Inn & Conference 
Center
Da�nville Days Hotel & 

Conference Center
Fairfield Inn
Hampton Inn & Suites
Holiday Inn Express
Sleep Inn & Suites

Super 8 Motel 
Rantoul
Best Western-Heritage Inn 
Days Inn
Quarters Inn & Suites
Rantoul Motel
Super 8 Motel
Arcola
America’s Best Value Inn
Arcola Inn
Comfort Inn
Diamond House B&B
Flower Patch B&B
Tuscolo
Baymont Inn & Suites
Holiday Inn Express

Super 8 Motel
Savoy
Best Western-Paradise Inn
Senators Inn
Monticello 
Best Western-Monticello
Gateway Inn
Foster Inn
Mahomet
Heritage Inn
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Art Due & Closing Dates

Investment Rates
CCM Ad Rates (Billed Monthly)

Terms
Annual contracts are invoiced quarterly, 45 days prior to stated closing dates 

(terms: net due 30 days). Payment for first-time or one-time orders are due in 

full prior to applicable closing dates.

Overall, magazines 
outperformed in driving 

positive shifts in purchase 
intent. Magazines on 
average produced the 

highest percentage point 
increase in purchase intent 

across 20 studies. 

Magazines provide more 
value for the advertising 

dollar. Magazines increase 
purchase intent five times 

as much as television or 
the Internet when looking 
at how each medium alone 

affected purchase intent. 

Our next issue 
is closing soon! 

Call today to 
reserve your ad!

George Amaya
c: 217.841.6186
o: 217.355.9016

Fact

Fact

CONTACT

1/6 Page

Back Cover

Cover 2 & 3

2/3 Page

1/2 Page

1/3 Page

Ad

$540

$2,944

$2,644

$1,746

$1,305

$870

1x

.02

.13

.12

.08

.06

.04

CPI

.02

.13

.11

.07

.05

.03

CPI

$486

$2,380

$2,944

$1,571

$1,174

$783

4x

Spring

Summer

Fall

Winter

Issue
Jan 24, 2012

April 24, 2012

July 23, 2012

Oct 23, 2012

Art Due
Jan 31, 2012

April 24, 2012

July 31, 2012

Oct 30, 2012

Closing Date
Late-February

Late-May

Late-August

Late-November

Distribution



Our Mission
The mission of Community Concierge Magazine is: “To always present the 

greater Champaign-Urbana and Bloomington-Normal communities at their 

best!” 

Our goal is to represent the best aspects of our community in an upbeat and 

positive fashion with lively articles and photographs. We are, in effect, the 

cheerleaders for our community, promoting the good life  that makes this a 

wonderful place to live, work, visit, raise a family and invest in.

APC.03.28.12.2.44

Art Specifications

1Page 2/3

Cover 2, 3, 4  
(Full Bleeds)
8.5”w x 11”h

1 Full Page Interior 
(No Bleeds) 
7.875”w x 9.75”h

2/3 Page
5.22”w x 9.75”h

1/2
1/2

1/3

1/3

1/6
1/6

1/2 Page
5.22”w x 7.29”h
7.88”w x 4.83”h

1/3 Page
2.56”w x 9.75”h
5.22”w x 4.83”h

1/6 Page
2.56”w x 4.83”h
5.22”w x 2.36”h

All photos & artwork saved at 300 dpi at approximate final size. All files in 

CMYK only, no RGB. Preferred file format: Press Quality PDF.

Providing Photos for Your Ad? Here are some tips to make sure you give us the right size.

Your photo should always be as big or bigger than your ad‘s physical size. For full 

page or half page photos the file size needs to be at least 8MB, for smaller photos 

they need to be at least 1MB. Anything smaller and your photo might come out 

pixelated or fuzzy. Your photo needs to be in a .jpg (or .JPEG, .jpeg) format. 

Check the File Size and Dimensions

Windows Users: Size- Hover your mouse over the file name, you will get a 

pop-up box that will show the size. Or you can click on the image and use the 

“task pane” under “details” to see the size. Dimensions- Right click on the image, 

choose “Properties,” then click the “Summary” tab and it will show you the width 

and height there. 

Mac Users: Size- Click on the file and look under the “Preview” tab under “Size” 

(ex. 278KB). Dimensions- Right click on the image file (or control click), choose “Get 

Info,” then click the “More Info” tab and you will find the width and height. 

Print It

If you’re unsure about the dimensions or the size, print it out at actual size (the physical 

size of the photo). If the photo prints out smaller than your ad requires or looks pixelated 

or fuzzy then you’ll know that the photo won’t work.

When in Doubt, Email it Out!

If you’re still not sure that your photo will work email us a copy and we’ll check 

the size for you and let you know if it will work or not.

What is “dpi”? 
Dpi stands for “dots per inch.” Your printer doesn’t print solid color; it actually 

prints thousands of small dots. The more dots you have the more detailed your 

photo will be. 300dpi is what the average printer uses. However, when using 

a photo online (like your website) your image will only be 72dpi, which means 

there’s less detail in the photo. When looking at the dimensions of your photo 

you’re most likely going to see them in pixels. Pixels are small little dots that 

make up an image on screen. An image that is 8.5x11in (standard letter size) 

at 300dpi will have the dimension of 2550x3300 pixels, at 72dpi it will be 

612x792 pixels. Sizes are relative so you can easily figure out if your photo is 

big enough (ex. 4.25x5.5in is half a sheet of paper, therefore the dimensions 

will be half of the dimensions for a full sheet of paper 1275x1650 at 300dpi 

and 306x396 at 72dpi).

For questions or to  
submit ad & 30-word  
write-up email/call: 

designer@ 
ampridecommunications.com

AmPride Communications, Inc.
1717 West Kirby Ave. #236
Champaign, IL 61821

ofc. 217.355.9016   
fax. 217.355.9594


